T.C.
AFYON KOCATEPE UNIVERSITESI
TURIZM FAKULTESI

HAFTALIK HABER BULTENI

23-29 MART 2026

Biilten No: 467

imtivaz Sahibi:

Turizm Fakiiltesi Adina

Prof. Dr. Elbeyi PELIT
(Dekan)

Yavin ve Yaz isleri Sorumlulari:
Dr. Ogr. Uyesi Asilhan Semih MUTLU
Ars. Gor. Zeynep UTKAN

Biilten Yayin Yeri:
https://turizm.aku.edu.tr/fakulte-bulteni-2/

Turizm Fakiiltesi Haftalik Haber Biilteni, dijital olarak yayimlanan, Afyon Kocatepe Universitesi Turizm Fakiiltesi nin haber
amagh bir yayin organidir.

Adres:
Afyon Kocatepe Universitesi, Turizm Fakiiltesi
Ahmet Necdet Sezer Kampiisii Gazhigol Yolu, 5. Egitim Binasi, 03200 - Afyonkarahisar
Tel: 0 (272) 228 13 06
Fax: 0 (272) 228 13 02

ki @akuturizm @akuturizm © @aku_turizm

https://turizm.aku.edu.tr/

turizm@aku.edu.tr


https://turizm.aku.edu.tr/fakulte-bulteni-2/
https://turizm.aku.edu.tr/
mailto:turizm@aku.edu.tr

T.C.

AFYON KOCATEPE UNIVERSITESI
TURIZM FAKULTESI
HAFTALIK HABER BULTENI
23-29 Mart 2026

Tarkiyve’ nin Tam Bdoluamlerivie
il Akredite
Turizm Fakualtesi

Misyonumuz: Evrensel diizeyde bilimsel bilgi tiretmek, mesleki agidan uluslararasi rekabette turizm sektoriiniin sahip oldugu
konumu iyilestirecek nitelikli bireyler yetistirmek ve bolgesel kalkinmaya katki saglamaktir.

Vizyonumuz: Bilimsel aragtirma ve egitim faaliyetlerinde kaliteyi siirekli artirarak bolgesel kalkinmaya katki sunan, turizm
sektoriiniin ihtiya¢ duydugu nitelikli insan kaynagi yetistirerek ulusal diizeyde dnde gelen fakiilteler arasinda
yer almak ve uzun donemde uluslararas1 taninirliga sahip bir fakiilte olmaktir.

SUNUS
Saygideger paydaslarimiz;
Turizm Fakiiltesi Haftalik Biilteni’nin 29.03.2026 tarihli 467. sayisim1 degerlendirmelerinize sunmaktan memnuniyet

duydugumu belirtmek isterim.

Saygilarimla.
Prof. Dr. Elbeyi PELIT
Dekan
BULTEN ICERIGI
1 Akademik HADETIET ..............c.cccooviiiiiiiiiiiiee ettt et 1
2 Akademik CAlLSMALAr ... .............ccccooviiieiiiieeeeeee et 4
3 Kongre/Sempozyum DUYUTUIATT .............c.c.ccceiiiiiiiiiieiiieeeeie e 9
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AKADEMIK HABERLER

1. Fakiiltemiz 6gretim {iyesi Do¢. Dr. Gonca Aytas koordinatdrliigiinde, 23 Mart 2026 tarihinde Gastronomi
ve Mutfak Sanatlari, Turizm Rehberligi ve Turizm Isletmeciligi Boliimii dgrencileri tarafindan Géniilliiliik
Calismalar1 dersi kapsaminda Ayazini’nde gevre temizligi etkinligi gergeklestirildi. Etkinlikte 6grenciler, dogal
ve kiiltiirel degerleriyle 6ne ¢ikan Ayazini’nin korunmasina katki sunmak amaciyla ¢evre temizligi ¢alismalari
yuriittii. Toplumsal sorumluluk bilincinin gelistirilmesi, ¢evre duyarliliginin artirllmasi ve &grencilerin
goniilliiliik faaliyetlerine aktif katiliminin tesvik edilmesi amaciyla diizenlenen etkinlik, dogaya ve kiiltiirel

mirasa sahip ¢ikmanin 6nemine dikkat ¢ekti.
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2. Fakiiltemiz Dekani Prof. Dr. Elbeyi Pelit, 29 Mart Pazar giinii saat 15.00’te ¢cevrim i¢i olarak gerceklestirilen
Turizm Akademisyenleri Dernegi (TUADER) Genel Kurul Toplantisina katilim sagladi. Toplantida, dernegin
yurlittiigl faaliyetler degerlendirilirken gelecek doneme iliskin planlamalar ve yapilabilecek ¢aligmalar iizerine

goriis aligverisinde bulunuldu.

=  E-Kurul | DEGK @ECANLL O O

% ELBEYi PELIT § ABDULCELIL ... % G y i Y USUN.. § & GU icug... (M) KUBRA GAM MUHARREM TUNA
- - _ 4 Nl

7 ONUR GELEN ¥ SERPIL OZAY % ABDULLAH UL... ¥ AHMET AKNAR ¥ AHMET GETIN 2 AHMETU$AKLI ¥ ALIINANIR 2 ALI KEMAL KE..

3. Fakiiltemizde 30 Mart-3 Nisan 2026 tarihleri arasinda gergeklestirilecek 2025-2026 Egitim-Ogretim Y1l

Bahar Donemi vize sinavlarinda tiim Ogrencilerimize basarilar diliyoruz. Sinav silirecinde gorev alacak

akademik ve idari personelimiz ile kat gorevlilerimize de emekleri i¢in tesekkiir ediyor, kolayliklar diliyoruz.
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AKADEMIK CALISMALAR

1. Fakiiltemiz Turizm Isletmeciligi Boliimii Baskan1 Prof. Dr. Ahmet Baytok ile Turizm Isletmeciligi Boliimii
Ogretim eleman1 Ars. Gor. Zeynep Utkan’in “Turizm Sektériinde Antropomorfik Hizmet Robotlari: Bir
Degerlendirme ve Oneriler” bashikli ¢aligmasi, “Anatolia: Turizm Arastirmalar1 Dergisi”nin 2026 yil1 37. cilt,

1. sayisinda yayimlanmigtir. Kendilerini tebrik ederiz.

A Anatolia: Turizm Arastirmalan Dergisi, Cilt 37, Say1 1, Bahar: 252 - 256, 2026
EDITORE MEKTUP Copyright © 2026 anatolia

R X Butln haklan sakhdir
Editor: Nazmi KOZAK ISSN: (Cevrimigi: 2822 - 4647 - Baski: 1300 - 4220)

E-posta: nazmi.kozak@gmail.com https://doi.org/10.17123/atad.1911783

an,
§ aton?
@

Turizm Sektoriinde Antropomorfik Hizmet Robotlari: Bir Degerlendirme ve Oneriler

Anthropomorphic Service Robots in the Tourism Industry: An Evaluation and Recommendations

Zeynep UTKAN,* Ahmet BAYTOK**
*Afyon Kocatepe Universitesi
Turizm Fakltesi

**Afyon Kocatepe Universitesi
Turizm Fakiiltesi

Anahtar sézcikler: 0z

Antropomorfizm, Hizmet robotlar, Robotik ve yapay zeka (YZ) alanindaki gelismelerin etkisiyle, turizm sektorinde antropomorfik robotlarin kul-

Insan—robot etkilesimi, Tekinsiz vadi lammi hizla yayginlasmaktadir. Bu ¢alismanin amaci Insan-Robot Etkilesimi ve Tekinsiz Vadi Teorisi'nden

teorisi, Turizm sektorii yararlanarak hizmet robotlarinda antropomorfik 6zelliklerin kapsamini, rolunu ve sonuglanni kesfetmek icin
antropomorfik robotlarin calisan ve musteri deneyi ini hangi mekani ligiyla sekill g

ortaya koyarak, turizm sektorinde etkili insan-robot is birligini tasarlama ve yonetme konusunda teorik ve
pratik cikanmlar sunmaktir.

Key words: ABSTRACT
Anthropomorphism, Service robots, With the impact of developments in robotics and artificial intelligence (Al), the use of anthropomorphic robots
Human-robot interaction, Uncanny in the tourism sector is rapidly becomlng widespread. The aim of this study is to explore the scope, role, and
valley theory, Tourism sector. ) of anth phic fi in service robots by utilizing Human—Robot Interaction and the
s > Uncanny Valley Theory, ling the mr whlch hrop phic robots shape employee
and customer experiences, and to provide th: ical and for igning and ing effec-

tive human-robot collaboration in the tourism sector.
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2. Fakiiltemiz Gastronomi ve Mutfak Sanatlar1 Boliim Baskani Prof. Dr. Mustafa Sandikei ile Turizm
Isletmeciligi 6gretim eleman1 Ars. Gor. Zeynep Utkan’in “Kovanmin I¢indeki Sessiz Rekabet: Bes Yildizli Termal
Otellerin Yiyecek Icecek Departmanlarinda Kraligce Ar1 Sendromu” baghkli calismas, “Journal of Gastronomy,

Hospitality and Travel” dergisinin 2026 y1il1 9. cilt 1. sayisinda yayimlanmistir. Kendilerini tebrik ederiz.

Utkan ve Sandiket / Journal of Gastronomy, Hospitality and Travel, 9(1) - 2026

: . JOURNAL OF GASTRONOMY

HOSPITALITY AND TRAVEL

ISSN: 2619-9548 Journal homepage: www joghat.org

Received: 14.07.2025 Accepted: 03.02.2026

Journal of Gastronomy, Hospitality and Travel, 2026, 9(1), 409-429

Arastirma Makalesi (Rescarch Article)

KOVANIN ICINDEKI SESSiZ REKABET: BES YILDIZLI TERMAL OTELLERIN YiYECEK
ICECEK DEPARTMANLARINDA KRALICE ARI SENDROMU (SILENT COMPETITION
INSIDE THE HIVE: QUEEN BEE SYNDROME IN FOOD AND BEVERAGE DEPARTMENTS OF
FIVE-STAR THERMAL HOTELS)

Zeynep UTKAN ' (orcid.org/ 0000-0003-1377-7452)
Mustafa SANDIKCI (orcid.org/ 0000-0002-1437-2484)
! Afyon Kocatepe Universitesi, Turizm Fakiltesi, Turizm Isletmeciligi Bolimi, Afyonkarahisar, Tiirkiye

? Afyon Kocatepe Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlan Bokimii, Afyonkarahisar, Tiirkiye

Ozet

Kralige An Sendromu (KAS), erkek normlannin baskin oldugu iy ortamlannda lider kadinlarm hemcinslerine mesafeli ve rekabetgi
yaklasarak cinsiyet aynmaihifim pekistirdigi bir olgudur. Bu galisma, Afyonkarahisar'daki bes yildizh termal otellerin yiyecek-
igecek departmanlarmda galisan kadinlann KAS algisim ve bunun sosyo-demografik degiskenlere gore nasil farkhlastigim
incelemcktedir. Nicel aragtirma yontemiyle 65 kadin gahisandan anket yoluyla veni toplanmis ve KAS olgegi kullamilarak destek,
yapt ve yeterlilik boyutlan analiz edilmigtir. Bulgular, kadin galisanlann kadin yoneticilere yonelik algilannin yag, onceki calisma
deneyimi ve igletmede birden fazla kadin yonetici bulunmas: gibi faktorlere bagh olarak anlaml gekilde farkhlastugin
gostermektedir. Kadin yoneticilerle uzun siire galisanlar, onlan daha az destekleyici olarak degerlendirirken, yas artikga rekabet
algisiin yiikseldi@ belirlenmigtir. Aynica, kadin yoneticilerin yeterlilik algisi gorev pozisyonuna gore defismekte; alt kademedeki
¢alisanlar daha olumlu, yonetici pozisyonuna yakin olanlar ise daha clestirel yaklasmaktadir. Calisma hem turizm ve oteleilik hem
de KAS literatiirtine iligkin teorik katkiyr zenginlegtirerek tist diizey yoneticiler, insan kaynaklan yoneticileri ve politika yapicilar
gib1 uygulayicilar igin degerh bilgiler sunmaktadir.

Anahtar Kelimeler: Kralige An Sendromu, Kadin Cahsanlar, Kadin Yoneticiler, Yiyecek Igecek Departmam

Abstract

Queen Bee Syndrome (QBS) is a phenomenon where female leaders in male-de work envir s reinforce gender
discrimination by adopting a distant and competitive approach toward their female colleagues. This study examines perceptions of
the QBS among women working in the food and beverage departments of five-star thermal hotels in Afyonkarahisar and how these
perceptions vary according to socio-demographic variables. Data were collected through a survey from 65 female employees using
a quantitative research method, and the support, structure, and competence dimensions were analyzed using the Queen Bee
Synd scale. The findings indi that female employees' perceptions of female managers vary significantly based on factors
such as age, prior work experience, and the presence of multiple female managers within the organization. Those who have worked
with female managers for a long time perceive them as less supportive, while it has been found that perceptions of competition
increase with age. Additionally, perceptions of women's competence vary by job position: employees at lower levels are more
positive, while those closer to managerial positions are more critical. The study enriches the theoretical contributions to both tourism
and hospitality as well as QBS literature, providing valuable insights for practitioners such as senior managers, human resources
managers, and policymakers.

Kaovawarde: Muasn Ras © 1 ¥ Ia E. 1 Famala WL Fand and Ravaraas Nanartmant
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3. Fakiiltemiz Gastronomi ve Mutfak Sanatlar1 Boliim Baskani Prof. Dr. Mustafa Sandikci ile Dr. Hatice
Dikmen Boyraz’in ortak yazarli “Somut Olmayan Kiiltiirel Miras Kavrami ve Unsurlarina Iliskin Yerel
Paydagslarin Goriisleri: Afyonkarahisar’da Bir Arastirma” baglikli ¢aligma, “Gilincel Turizm Arastirmalar

Dergisi”nin 2026 yil1 10. cilt 1. sayisinda yayimlanmistir. Kendilerini tebrik ederiz.

Guncel Turizm GTAD, 2026; 10(1): 325-348
P e-I1SSN: 2602-3008
Arastirmalari Dergisi https://doi.org/10.32572/guntad. 1815709

Somut Olmayan Kiiltiirel Miras Kavrami ve Unsurlarina lliskin Yerel Paydaslarin Gériisleri:
Afyonkarahisar’da Bir Arastirma*®

Hatice Dikmen Boyraz *"""") Mustafa Sandikci?

1 Afyon Kocotepe Universitesi, Sosyal Bilimler Enstitusd, Afyonkorahisor, Tirkiye, h k com, ORCID: 0000-0002-0558-491X

? Afyon Kocatepe Universitesi, Turizm Fokiftesi, Afy , Tarkiye, sandikc fi edu.tr, ORCID: 0000-0002-1437-2484

Oz Arastirma Makalesi
Arastirmanin amaci, Afyonkarahisar’daki yerel paydaslarin somut olmayan kiiltdrel miras (SOKUM) | Gonderim: 05.11.2025
kavramina ve unsurlarina iliskin farkindaliklarini incelemek ve ortaya koymaktir. Bu dogrultudo; yerel E“:‘:‘"‘": 1“: g; ;gi:
paydasl SOKUM kavra nasil ladiklan ve nitelendirdikleri, ulke dizeyinde Turkiye’de ve -~ ; "
sehir olarok Afyonkarahisar'daki mevcut SOKUM unsurlonndan hangiterine yonelik bilgi sahibi

olduklan tespit edilmeye ¢alisil Aras lasilida dayal olmayan érneki Telif hakki: © 2026

yontemlerinden amagh omekleme lekmgr ile belirlenen, Afyonkarahisar'’da kamu ve sivil toplum | Yazar(lar). Bu, Creative
kuruluslannda gérev yapan, SOKUM unsurlan Uzerinde séz sahibi olan 15 yerel paydastan | Commons Auf Lisans
olusmaktadir. Arastirma nitel olarak tasarlanmis ve veri toplama yéntemi olarak gorisme teknigi ::1":":.::':?" Sagrtin
kullandmgtir. Veri toplama arac: olarak, yari yapilandinlmis gorisme formilar: kullanilan arestirmade, | ..aledic

Aralik 2023 -Mayis 2024 tarihleri arasinda gerceklestirilen milakatlarla veri toplam sdreci

stir. Gorlgmelerin yazili metin haline donu;rumlmes: ile elde edilen verilerin analiz

asamalarinda, icerik analizi ile betimsel analiz y leri kullomlmistir. Veri analiz sireci igin
MAXQDA 2020 nitel veri yazils dan faydalanilmis ve yopilan gesith lizlerle bulgular gorsel
araglarla desteklenerek dogrudan alintilarla agikl stir. Yapilan lizler, yerel paydasiarin SOKUM
kavramimi hem anlamsal igcerik hem de nitelik agisindan oldukga farkl boyutiarda degerlendirdigini
gostermektedir.

Anah Kelimeler: Somut Olmay Kiltdrel Miras Unsuriar, UNESCO, SOKUM Tirkiye Ulusal

Envanteri, Turizm Paydaglar, Afyonkarahisar

Local Stakeholders’ Views on the Concept and Elements of Intangible Cultural Heritage: A Research
in Afyonkarahisar

Abstract

The study aims to examine and reveal the ss of local stakeholders in Afyonkarahisor regarding
the concept and elements of intangible cultural heritage (ICH). In this context, it was attempted to = Received: 05.11.2025

determine how local stakeholders define and qualify the concept of ICH and which of the existing ICH = Revision : 14.01.2026
elements they know about in Turkey at the national level and in Alynnkarahrsar The study sample Accepted: 11.03.2026

consists of 15 local stakeholders who work in public and g or in

Afyonkarahisar and have a say in the elements of ICH, determined using the purposii li Copyright: © The author
technique, one of the non-probability sampling methods. The study was designed qualnatrvely, and (s). This is an open access
the interview was used as the data collection method. In the study where data were collected using = *"ice distributed under

semi-structured interview forms, the data collection process was completed with interviews :Tv::"::?‘:\"t:"f{;:'
conducted between December 2023 and May 2024. Content and descriptive analysis methods were | |iconse.

used to analyze the data obtained by converting the interviews into written text. MAXQDA 2020

qualitative data software was used for the data analysis process, and the findings were explained with

direct quotes supported by visual tools through various analyses. The analyses reveal that local

stakeholders evaluate the concept of Intangible Cultural Heritage (ICH) across highly diverse

dimensions in terms of both its semantic content and qualitative attributes.

2arch Article

Keywords: Elements of Intangible Cultural Heritages, UNESCO, ICH Turkiye National Inventory,
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4. Fakiiltemiz Gastronomi ve Mutfak Sanatlar1 Boliimii 6gretim iiyesi Do¢. Dr. Asuman Pekyaman’in “Kore
Dizilerinde Yemek Kiiltiiriiniin Iletisimsel Rolii: Sky Castle Ornegi” baghkli calismasi, “Journal of Gastronomy,

Hospitality and Travel” dergisinin 2026 y1l1 9. cilt 1. sayisinda yayimlanmistir. Kendisini tebrik ederiz.

Pekyvaman / Journal of Gastronomy, Hospitality and Travel, 9(1) - 2026

: e JOURNAL OF GASTRONOMWMY

HOSPITALITY AND TRAVEL

ISSN: 2619-9548 Journal homepage: www joghat.org

Received: 26.09,2025 Accepted: 17.02.2026

Joumal of Gastronomy, Hospitality and Travel, 2026, 9(1), 174-189

Aragtirma Makalesi (Research Article)
KORE DIZILERINDE YEMEK KULTURUNUN ILETISIMSEL ROLU: SKY CASTLE ORNEGI
(THE COMMUNICATIVE ROLE OF FOOD CULTURE IN KOREAN DRAMAS: THE CASE OF SKY
CASTLE)

Asuman PEKYAMAN (orcid.org/ 0000-0002-6934-0930)

Afyon Kocatepe Universitesi, Turizm Fakilltesi, Gastronomi ve Mutfak Sanatlan BSlimii, Afyonkarahisar, Tirkiye

Ozet

Yemek kiltiirii, sadece beslenme bigimlerini degil; bireyler ve toplumlar arasinda kimlik, aidiyet ve paylasim temelli bir iletiyim
dili olarak da onemli bir rol {stlenir. Birgok toplumda yemekler, dzel glinlerin, kutlamalann, ritliellenn ve aile igi iliskilerin dnemli
bir pargasy, sosyal simflar, statiiler ve iligkiler arasinda giiglii bir iletigim aracidir. Gelencksel yemeklerde kullamlan malzemeler,
yemeklenin hazirlanma bigimi ve sunumu, bir toplumun dilinin bir pargasidir. Yemeklen sunma gekli, yemekleri paylagma bigimi
ve yemekle ilgili yapilan yorumlar, bireyler Jaki iligkilerin ve topl | normlanin birer yansimasidir, Giiney Kore hitkiimet:
Kore Dalgast kapsaminda Kore dizileri (K-Drama), Kore filmlen (K-Film) vb. ile Kore killtiinintin gelencksel degerlerini ve
normlanm modernlestirip popiilerlestirerck diinya genclinde tanitmaya ve aktarmaya galisan bir deviet politikas: olusturmustur. Bu
baglamda sinema ve televizyon igenkleri, pop miizik, dijital oyunlar, gelencksel Kore mutfagi vb. kategoriler degerlendiniimistir
Kore dizileri 2000°1li yillarda Tiirkiye'de ve birgok iilkede yayinlanmaya baglamis ve izleyicilerin hayranhgin kazanmustir. Kore
dizi ve filmlerinde, toplumsal iligkiler, Kore geleneksel yemek killtiiriine ait yemekler ve yeme-igme aligkanlhiklanna verilen énemin

yansildifn gorulmektedir. Calismanin amace, gelencksel yemeklerin ve yeme-igme aliskanhklanmin iletisimdeki roli ile kaltirel
degerlerin gelecek nesillere aktanmindaki etkisini, Giney Kore dizileni Omegi Gizerinden ortaya koymakur, Bu kapsamda
aragtirmada yemek kaltlird ve iletigim iligkisi, Giiney Kore yemek kitltiirli ve Giiney Kore dizilen (K-Drama) ele alinmig; Sky Castle
dizisinde yer alan gelencksel Kore yemekleri ve yemek kiilttird, kisiler arasy iletisim baglaminda géstergebilimsel analiz yéntenayle

incelenmistir. Analiz sonucunda dizide sunulan gelencksel yemeklere sosyal iliskilent diizenleme, bag kurma, tesekkiir ctme, saygi
gosterme ve rekabet aract olma gibi farkh sembolik anlamlar yiklendigi belirlenmistir. Ayrica vemek iizerinden kurulan iletigim
pratiklerinin aile igi iligkiler ile topl I statdl al i da Gnemli bir rof oynadif ortaya k 1

Anahtar Kelimeler: Yemek Kiiltiirli, Geleneksel Yemekler, Hetigim, Kore dizileri, Sky Castle

Abstract

Food culture plays an important role not only in terms of dictary habits, but also as a language of communication based on identity,
belonging, and sharing among individuals and i In many societies, food is an important part of special occasions,
celebrations, rituals, and family relationships, serving as a powerful means of communication between social classes, statuses, and
relationships. The ingredients used in traditional dishes, the way they are prepared and presented, are part of a society’s language.
The way food is served, the manner in which meals are shared, and the comments made about food are reflections of the relationships
between individuals and social norms, The South Korean government has established a state policy that seeks to promote and convey
Korean culture worldwide by modemizing and populanzing traditional Korean values and norms through Korean dramas (K-
Drama), Korean films (K-Film), ete.. as part of the Korean Wave. In this context, categories such as cinema and television content,
pop music, digital games, traditional Korean cuisine, ctc. have been evaluated. Korean dramas be; airing in Turkey and many
other countries in the 2000s and have won the admiration of viewers. In Korean TV series and films, the importance placed on
social relationships, traditional Korean cuisine, and cating and drinking habits is reflected. The aim of this study is to reveal the role
of traditional foods and cating habits in communication and their effect on the transmission of cultural values to future gencrations,
using South Korean TV series as an example, Within this scope, the study examines the relationship between food culture and
communication, focusing on South Korean food culture and South Korean TV senies (K-Drama). Traditional Korean foeds and food
culture featured in the Sky Castle series are analyzed using a semiotic analysis method within the context of interpersonal
communication. The analysis revealed that the traditional dishes presented in the series were imbued with different symbolic

such as regulating social rel hips, establishing ¢ i exy de, showing respect, and serving as a
means of competition. Furthermore, it has been demonstrated that ation practices blished through food play a
significant role in the construction of family relationships and perceptions of social status.

Keywords: Food Culture, Tradi 1 Dishes, Ce Korean Dramas, Sky Castle
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5. Fakiiltemiz Turizm Isletmeciligi Boliimii 6gretim iiyesi Dr. Ogr. Uyesi Emine Agtas Afyon Kocatepe
Universitesi iktisadi ve Idari Bilimler Fakiiltesi Isletme Béliimii Yénetim ve Organizasyon Boliimii 6gretim
iiyelerinden Dog. Dr. Volkan Yiincii ile Afyon Kocatepe Universitesi Sandikli Meslek Yiiksekokulundan Dr.
Ogr. Uyesi Koray Giirpmar’in “Beyond the Lecture Hall: Unpacking the Contextual Drivers of Entrepreneurial
Intention” baglikli calismasi,  ESCI indeksinde taranan “Entrepreneurship Education” dergisinde

yayimmlanmigtir. Kendilerini tebrik ederiz.

Entrepreneurship Education
https://doi.org/10.1007/s41959-026-00179-8

RESEARCH

Check for
updates

Beyond the lecture hall: unpacking the contextual drivers
of entrepreneurial intention

Volkan Yiincii' - Emine Agtas’ - Koray Giirpinar'

Received: 21 August 2025 / Revised: 18 March 2026 / Accepted: 19 March 2026
© The Author(s), under exclusive licence to Springer Nature Singapore Pte Ltd. 2026

Abstract

This study investigates the roles of perceived educational support, family support,
formal networks, perceived feasibility, and risk aversion in shaping entrepreneurial
intention among university students. The research employs a quantitative survey
design and analyses data collected from 794 undergraduate students at a state uni-
versity in Tiirkiye by utilizing Partial Least Squares Structural Equation Modelling
(PLS-SEM). The results indicate that perceived educational support does not direct-
ly influence entrepreneurial intention; instead, its effect is fully mediated through
perceived feasibility, family support, and formal networks. Risk aversion, on the
other hand, demonstrates no significant direct or indirect effect. These findings sug-
gest that entrepreneurial intention depends not only on perceived educational sup-
port but also on broader contextual factors. By extending conventional perspectives
that emphasize the effects of perceived educational support, the study highlights the
value of a broader entrepreneurial support environment in triggering and develop-
ing entrepreneurial intention through feasibility perceptions, family support, and
networking opportunities.

Keywords Entrepreneurial Intention - Perceived Educational Support - Perceived
Feasibility - Family Support - Formal Network

JEL Code L26 - 123 - M10
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KONGRE/SEMPOZYUM DUYURULARI

Dy

1. “VIIL. International Travel and Tourism Dynamics Congress (ITTDC

2026)” Ankara’da Ankara Hac1 Bayram Veli Universitesi ev

VII™ INTERNATIONAL‘TRAVEL AND TOURISM
DYNAMICS CONGRESS

- s
e 1R ) = [« I © Ankara, Tiirkiye
TOURISM FUTURES IN IR .
2 TURKIC STATES 2 15—17 Nisan 2026

et ® Kongre hakkinda detayli bilgi almak ve kayit/katilim saglamak igin

sahipliginde gerceklestirilecektir.

KONGRE BiLDiRi KABULLERIMiz tiklaymiz.
DEVAM-ETMEKTEDIR.

1Y) THE TOURISM CAPITAL OF THE TURKIC WORLD 2026

'. Visit our website for more information.andregistration . 8 - U LU S.A~’L.l .
Al TURIST REHBERLIGI KONGRESI
.* v

2.%8. Ulusal Turist Rehberligi Kongresi”, 24-25 Nisan = g
2026 tarihlerinde Mehmet Akif Ersoy Universitesi ‘
Turizm Fakiiltesi ev sahipliginde diizenlenecektir.

/® Burdur, Tiirkiye
24-25 Nisan 2026

»# Kongre hakkinda detayl bilgi almak ve katilim
saglamak icin tiklayiniz.

24-25 Nisan 2026
Lavanta Tepesi Otel

Ozet gonderim tarihleri: 1 Eyliil 2025-20 Mart 2026
Kabul Edilen Bildirilerin llank: 25 Mart 2026
Kongre Program llane: 30 Mart 2026
utrk8. maku@gmail.com

OMAKD MAK®U YIATMYO MAKU TRZ

YESILOVA ISMAL AN TURIZM MO TURIZM FAKOLTESI
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3. “Il. Uluslararasi Saglik, Turizm ve Spor Kongresi”, “Gelecek ETETTTere .
SAGLIK, TURIZM VE SPOR KONGRESI @,j

Perspektifi” temasiyla Sinop Universitesi Spor Bilimleri Fakiiltesi ev et

sahipliginde gerceklestirilecektir.

KONGRE TAKVIMI
CONGRESS CALENDAR

ERKEN KAYIT:

© Sinop Universitesi Spor Bilimleri Fakiiltesi — Sinop

28 SUBAT 2026 A 2026 s

ozerouosoNGon i
T 28-30 Nisan 2026 e
¥ Kongre hakkinda detayli bilgi almak ve bagvuru yapmak igin tiklaymiz. @ T

3 3 https:/sts.sinop.edu.tr/
e wousiopeintt | @@ QQ somniversty

mt c on 4. “Policy, Knowledge Exchange, and Bridging Theory

with Practice” temasiyla diizenlenecek olan “7.

The 7th Conference on Mdndging Tourism Kitalararasi Turizm Yonetimi Konferansi

' ‘MTCON’26)”, turizm politikalari, bilgi paylasimi ve
Across Continents (MrCon =0 P e paesm ¥
kuram ile  uygulama  arasindaki  kopriilerin
Tourism for a better World gliclendirilmesi konularina odaklanacaktr.

I

(MTCON 26) © Antalya, Tiirkiye

May 07-10,2026 T 07-10 Mayis 2026

Antalya, Tiirkiye

» Kongre hakkinda detayl bilgi almak ve katilim
Joinus in Antalya: A breathtaking city where the sun embraces the sea.. Antalya, often called the ‘Pearl of
the Mediterranean,'is a living mosaic of history, culture, and natural beauty. Home to ancient civilizations, saglamak iQil’l tiklaviniz
stunning beaches, and majestic mountains, it is one of the world's most unique destinations where history trcayimiz.
and nature exist in perfect harmony.
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(I

5.“8. Uluslararasi Tiirk Diinyas: Turizm Kongresi” Ankara’da Ankara

Hac1 Bayram Veli Universitesi ev sahipliginde gerceklestirilecektir.

Vi Vi

ULUSLARARASI INTERNATIONAL © Ankara, Tl'jrkiye
TURK TURKIC —
DUNYASI WORLD i 14-16 Mayls 2026
TURIZM TOURISM
KONGRESI CONGRESS » Kongre hakkinda detayli bilgi almak ve katilim saglamak icin

14-16 MAYIS 2026 tiklaymiz.

MAY, 14-16 2026
ANKARA, TURKIYE

B

4TRIi KONGRE VE KULTUR MERKEZIi

ITRI CONGRESS AND CULTURAL CENTER

DS O@@E! v

6. “26. Ulusal Turizm Kongresi”, Sirnak Universitesi ev

sahipliginde ~ “Kiiltir, Inang ve Doga” temasiyla

gerceklestirilecektir.

© Sirnak Universitesi — 15 Temmuz Kiiltiir ve Kongre Merkezi
% 8-10 Ekim 2026

» Kongre hakkinda detayli bilgi almak ve katilim saglamak i¢in

tlklaylnlz. ‘ s -10 EKi_A 2026"

26. ULUSAL TURIZM
$ 4 I(IIIIGIIESI

)
Sirnak Universitesi
15 Temmuz Kultir ve Kongre Merkezi
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Fakiilte biiltenimizde akademik ve sosyal haber olarak yayimlanmasini istediginiz haberleri tarafimiza bildirmenizi
onemle rica ederiz.
Haber biiltenimizde yayimlanmasini istediginiz haberler i¢in iletisim (e-mail) adresimiz: turizm@aku.edu.tr
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